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As the Indian economy continues to grow rapidly, the demand for consumer 

consumption continues to grow exponentially. The Indian retail landscape is 

seeing the emergence of direct-to-consumer (D2C) brands driven by rapid 

adoption of ecommerce, digital platforms, and the emerging startup ecosystem. 

While traditional retail continues to expand across mega malls in metropolitan 

centres, the rapid penetration of mall culture in the interiors of India is adding 

a new consumer base to the market. New avenues of retail like highway retail, 

retail outlets at metro stations, spiritual & tourism-oriented retail are few of the latest 

trends emerging in the Indian market.

Currently, as the world grapples with macro-economic uncertainty and slowdown 

in international markets, Indian retail sector is one of the topmost destinations 

for international retail brands keen to enter the Indian market and serve the 

Indian consumer. The burgeoning millennial population, increasing middle class 

purchasing power, increasing women workforce and urbanisation of India provides 

a positive outlook for the Indian retail industry. With the sector’s potential pegged 

at over a trillion dollars in the coming years, this space is becoming increasingly 

attractive for developers, investors, consumers, and manufacturers alike.

The Indian consumer is demanding both home grown national and international 

global brands closer to his home at a more organized, experiential, and a bigger 

shopping destination. Today malls are increasingly focusing on consumer 

experience and offering a line-up of categories like food & beverage, entertainment, 

tech, leisure, and gaming to attract higher consumer footfall and visits.

Hence, with the changing needs of the Indian consumer, it is vital that the Indian 

retail brands and developers take a leap ahead in their consumer acquisition 

strategy. At Reed Exhibitions (RX) we understand this evolving business landscape 

and hence the 21st edition of our premier retail event MAPIC is designed to bring 

together both international as well as emerging domestic retail brands and 

developers on the same platform. At MAPIC 2025, one will witness not just the 

stalwarts of Indian retail but the young second or third generation entrepreneurs 

who are building the next unicorn in Indian retail. This year’s event will a be an 

amalgamation of voices that are driving great ideas, out of the box strategies, 

potential investment destinations and transformative consumer strategies and 

are the new face of Indian retail. I wish all our partners and participants a grand 

experience and a successful MAPIC 2025.

Umang Gupta

Country Head

RX India
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RX is in the business of building businesses for individuals, 

communities and organisations. We elevate the power of 

face-to-face events by combining data and digital products 

to help customers learn about markets, source products and 

complete transactions at over 400 events in 22 countries 

across 43 industry sectors.

RX is passionate about making a positive impact on 

society and is fully committed to creating an inclusive work 

environment for all our people.

RX is part of RELX, a global provider of information-based 

analytics and decision tools for professional and business 

customers. www.rxglobal.com
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RELX is a global provider of information-based analytics and 

decision tools for professional and business customers. The 

Group serves customers in more than 180 countries and has 

of昀椀ces in about 40 countries. It employs over 33,000 people, 
of whom almost half are in North America. The shares of 

RELX PLC, the parent company, are traded on the London, 

Amsterdam and New York Stock Exchanges using the 

following ticker symbols: London: REL; Amsterdam: REN; New 

York: RELX. The market capitalisation isapproximately £33bn, 

39bn, $47bn.*

*Note:  

Current market capitalisation can be found at http://www.relx.

com/investors
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CONFERENCE
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SPEAKERS



MAPIC India Forum Guide 2025  I  www.mapic-india.in14



MAPIC India Forum Guide 2025  I  www.mapic-india.in 15



MAPIC India Forum Guide 2025  I  www.mapic-india.in16



MAPIC India Forum Guide 2025  I  www.mapic-india.in 17

OUR 
PARTNERS



MAPIC India Forum Guide 2025  I  www.mapic-india.in18

Bhutani Infra 

Brand Name: Bhutani Group

Products/Service:  Real Estate

Contact Person:   Priti Chaudhary 

Designation:   Head of Marketing 

Contact Number:  9810171793

Company Address:   Plot 1 , Sec- 90 , Noida , 201305

Website:   www.www.bhutanigroup.com

Description:   Bhutani Infra,  is a leading real estate developer based in Noida, 
Uttar Pradesh, India, with a strong presence in transforming urban 
landscapes since its establishment in 1996. The company has 
successfully delivered over 20 projects, earning the trust of more than 
1 lakh satis昀椀ed customers, and has become a benchmark in high-
quality property development that caters to the evolving needs of 
modern India. Bhutani Group’s portfolio spans across commercial and 
residential segments in the Delhi NCR region, with a focus on creating 
futuristic spaces that ensure optimal returns for investors.  
 
Notable projects include Cyberthum, a 42-storey commercial tower 
offering diverse spaces such as of昀椀ces, retail outlets, and state-of-the-
art facilities, and Alphathum, featuring one of the world’s largest water 
bodies, sky gardens, and breakout areas. These properties represent 
the epitome of futuristic commercial real estate ventures in Noida. In 
addition to these notable projects, Bhutani Group has further showcas 
commitment to its customers through Avenue 62, Bhutani TechnoPark, 
City Center 150, Avenue 133 Cyber Park, I-Thum, City Center GZB, 
and Acqua Eden. These projects demonstrate the group’s unwavering 
dedication to exceeding customer expectations and providing world-
class services to meet the diverse needs of modern businesses.  






































































































































































































































